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O B J E C T I V E :  A travel agency wanted help targeting likely visitors to their 
client’s tourist destination

S O L U T I O N :  Experian’s Custom Analytics team identified four demographic 
segments following an analysis of visitor and Experian data assets:

• Roaming Empty Nester: Thriving boomers, aged 55 & up with average incomes $90K

• Inspiring Explorer: Likely aged 35-64 with average income $95K, preferring family
restaurants and likely dog owners

• Family Vacationer: Family Union, Suburban Style Mosaic groups with kids in household
& income around $100K

• Elite Jetsetter: Flourishing Family, Power Elite Mosaic groups aged 45-64 with average
income over $200K

R E S U LT S :  A likely to visit model allowed client prospecting to be easily 
managed through Audience Engine 

• Top Tier Prospects – Top 3 model deciles received personalized messages based on
respective tourist segment
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